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The digital divide 'is the existence between 
those who use technology and those who don't' 

(Ball, 2011). 
One of the causes of this is due to the 

unattainable costs of broadband in developing 
countries. 

In 2013, broadband rates were apparently 40& 
of wages in half of the countries in Africa. 

As technology is advancing quickly, costs are 
too. Therefore it can become difficult for the 

poor within a nation to catch up. 

Digital Divide 

Learnt from Louise #UOSM2008



Social media in education

Benefits can include:

Encourages face to face interaction

Easily accessible to all students 

Disadvantages can include:

Can trigger the use of trolling online and 

cyber bullying

Can increase the chances of students 

engaging in hate speech online. Learnt from Cherie #UOSM2008



It is an economic system in which assets or 
services are shared between private individuals, 
either free or for a fee, typically by means of the 

Internet. 

e.g UBER, AIR B'n'B 

It can improve productivity.  

However, the ethical issues that can arise from 
this is trust. It is difficult to know whether the 

services used are safe and legal. 

The sharing economy also have its own problems 
which can range from unfair competition, tax 

avoidance and threat to safety. 

Sharing Economy

Learnt from Andrei #UOSM2008



Ethical issues in social media 
endorsements:

This occurs when brands pay social media influencers and 

celebrities money to promote and endorse their brand. 

Paid-for-endorsements are not always obvious to 

consumers and can be considered as manipulative. This is 

because the endorser is being paid to say something good 

about the brand.

Lack of authenticity can reduce the advertising impact of 

the endorsement. 
Learnt from Patricia #UOSM2008


